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This presentation focuses on the survey and the
survey analysis used to research online community
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Strategy for creating a virtual
community
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NAMIC: promoting multi-ethnic diversity
INn the communications industry
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Using social ties to strengthen social
capital
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Goal: Create an ELDP virtual com-
munity that strengthens social capital
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Social capltal

The value of a network is expressed in terms of soc ial capital




Survey guestions were based on variables model
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Correlations support the ELDP using
community to increase social capital
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Frequency distributions support the ELDP
using community to increase social capital
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Frequency distributions support the ELDP
using community to increase social capital

rganizational motivations: helping _ .
fellow ELDP members is important Behavioral motivations
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