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Agenda

� The Introduction
� The Strategy
� The Client
� The Theory
� The Variables Model
� The Questions
� The Responses, with Analysis 
� The End



This presentation focuses on the survey and the 
survey analysis used to research online community



Strategy for creating a virtual 
community 



NAMIC: promoting multi-ethnic diversity 
in the communications industry



Using social ties to strengthen social 
capital

Weak tie networks

Strong tie networks



Social capital

Wealth Status

Power Reputation

Goal: Create an ELDP virtual com-
munity that strengthens social capital

The value of a network is expressed in terms of soc ial capital



Survey questions were based on variables model



Correlations support the ELDP using 
community to increase social capital



Frequency distributions support the ELDP 
using community to increase social capital

45%
35%

42%
54%

Preference to engage community

Email Discussion
Board

Blog Social
Networking

27%

98%

17%

48%

Current uses to engage community

Email Discussion
Board

Blog Social
Networking

Range: 81 Range: 19



31%31%
42%

Behavioral motivations

Question
Person

Answer
Person

Discussion
Person

Frequency distributions support the ELDP 
using community to increase social capital

Organizational motivations: helping 
fellow ELDP members is important

2% 0% 10%

46% 42%

Strongly
Disagree

Disagree Undecided Agree Strongly
Disagree



Thank you


